
Huron Industries Achieves Search 
Foundation & Local Discoverability with 
Full-Scale SEO 

1) Headline & Summary 
Huron Industries achieves search foundation and local discoverability with Full-Scale 
SEO. 

From an almost non-existent organic footprint, Huron Industries implemented a foundation-first 
SEO program spanning site structure, product page optimization, a nuclear-industry content 
strategy, citation-led link building, social distribution, and a consistent Google Business Profile 
(GBP) cadence. 

Project window: 2024-04-01 → 2025-09-30 (America/Toronto) 

 

2) Client Background 
Industry: Specialty lubricants, sealants, and technical solutions for nuclear systems (industrial 
manufacturing). 

Initial Goals: 

●​ Organize products and applications into a logical nuclear-focused information 
architecture. 

●​ Improve product page SEO for discovery and conversion. 
●​ Launch a 4–5/mo blog engine tied to nuclear use-cases (e.g., Neolube®, reactor 

maintenance). 
●​ Build high-quality citations (25–30/month) and authoritative mentions. 
●​ Optimize GBP for local visibility in Port Huron and surrounding areas. 
●​ Use social media to amplify content and drive qualified traffic. 

 

3) Challenge 



●​ Unstructured site limited crawlability and topical relevance for nuclear applications. 
●​ Thin product pages (meta, copy, alt text, internal links) curbed ranking potential and 

conversions. 
●​ Authority gap: few trusted citations/mentions in industrial directories and sector 

sources. 
●​ Content coverage gaps on high-intent nuclear queries and technical standards. 
●​ GBP underutilized, reducing local discovery (searches and actions for industrial 

buyers). 

Business impact: Low SERP visibility for nuclear-lubricant and sealant terms, missed 
opportunities with procurement teams and engineers seeking compliant suppliers. 

 

4) Solution & Approach 

A) Website Structure & Content Planning 

●​ Category pages: 
○​ Specialty Lubricants for Nuclear Systems 
○​ Sealants for Nuclear Equipment 
○​ Nuclear Safety Solutions (positioning lubricants/sealants within safety 

frameworks) 
●​ Application pages: 

○​ Lubricants for Naval Nuclear Reactors 
○​ Sealants for Commercial Nuclear Reactors 

●​ Technical resources: 
○​ Lubricant Specifications & Standards (ISO, ASTM) 
○​ Choosing the Right Lubricant for Reactor Systems (step-by-step selector) 

B) On-Page Product Page SEO 

●​ Meta (titles/descriptions) rewritten for benefits + compliance keywords. 
●​ Unique product copy mapped to primary/LSI terms and user intents. 
●​ Images & alt text standardized to nuclear contexts (equipment, environments). 
●​ Internal links to related products, applications, and standards pages. 

C) Blog Strategy & Content Optimization 

●​ Cadence: 4–5 posts/month targeting reactor maintenance, safety, and standards 
queries (e.g., “How Neolube® Improves Nuclear Reactor Performance,” “Choosing the 
Best Sealant for Nuclear Equipment”). 

●​ Internal linking: every post routes readers to relevant product and application pages. 



●​ Existing content uplift: keyword mapping, on-page fixes, and clear CTAs (spec sheets, 
RFQs). 

D) Link-Building & Citations 

●​ Business listings & citations: 25–30/month in relevant industrial/nuclear directories. 
●​ Authority outreach: leverage standards-focused content to earn mentions from industry 

publications and associations. 

E) Social Media Distribution 

●​ Profile optimization and content amplification (blogs, product highlights, industry 
news) to reach engineers, buyers, and plant managers. 

F) Google Business Profile (GBP) 

●​ Complete profile with accurate details, products/services, high-quality imagery. 
●​ NAP consistency across directories. 
●​ Weekly posts (updates, announcements, promotions) to boost visibility and actions. 

 

5) Implementation Timeline 

Phase 1 — Foundation & Architecture (2024-04 → 2024-06) 

●​ IA blueprint for categories, applications, and technical resources. 
●​ Product page SEO standards (meta, schema candidates, alt conventions). 
●​ Citation targets list and GBP optimization plan finalized. 

Phase 2 — Build & Optimize (2024-07 → 2025-03) 

●​ Category/application pages drafted; product-page rewrites rolled out. 
●​ Blog program launched (4–5/month) with internal links to product and spec pages. 
●​ Citations created monthly; initial authoritative outreach. 

Phase 3 — Acceleration & Local Signals (2025-09) 

●​ GBP posting cadence executed with service updates throughout 2025-09-02 → 
2025-09-30: 

○​ 2025-09-16: GBP post + services added (two new services). 
○​ 2025-09-20: GBP post + services added. 
○​ 2025-09-22: GBP post + services added. 



○​ 2025-09-29: GBP post published; services added (Factory equipment supplier, 
Electronic assembly). 

○​ 2025-09-30: GBP post published (“Discover Trusted Expertise with Huron 
Industries Inc…”). 

●​ Week-of cycles: 2025-09-02, 09-04, 09-07, 09-09, 09-11 — posts live with 2–3 services 
added each cycle. 

●​ 2025-09-10: Blog keyword research & calendar [To be completed]. 

 

6) Results & Metrics (to be finalized with GA4/GSC/GBP 
reports) 

●​ SEO (sitewide): 
○​ Organic traffic: ↑ [__]% vs. 2024-04 baseline. 
○​ New rankings: [__] total keywords; Top-10 positions for [__] priority 

product/application terms. 
○​ Conversions (RFQs, contact submissions, spec downloads): ↑ [__]%. 

●​ Product page performance: 
○​ Avg. time on page ↑ [__]%; exit rate ↓ [__]%; internal click-through to 

applications/specs: [__]. 
●​ Content: 

○​ Blog sessions/month: [__]; assisted conversions: [__]. 
○​ % of blog posts linking to at least 2 product pages: [__]%. 

●​ Authority & Citations: 
○​ High-quality citations added: [__] (target 25–30/mo). 
○​ Net new referring domains: [__]; toxic domains disavowed: [__]. 

●​ GBP / Local: 
○​ Profile views ↑ [__]%; actions (website clicks/calls/directions) ↑ [__]%. 
○​ Services listed: [__]; photo views ↑ [__]%. 

●​ Web performance (if tracked): 
○​ Page speed (mobile/desktop): []/100 → []/100; bounce rate ↓ [__]%. 

 

8) Key Takeaways 
1.​ Industry-specific IA wins rankings. Organizing content by nuclear categories, 

applications, and standards aligned pages with engineer search behavior and clarified 
internal linking. 

2.​ Product pages convert when they educate. Unique, spec-aware copy + alt text + 
deep links to standards and applications raised both relevance and engagement. 



3.​ Local signals compound authority. Consistent GBP posts and citation velocity 
improved discoverability for regional industrial searches while supporting 
national/sectoral rankings. 
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